5. Happy Hour Restrictions

Strategy

Happy hour restrictions are limits or bans placed on events that promote overconsumption or binge

drinking: happy hours, ladies’ nights, allyou-can-drink specials or unlimited beverages at a fixed price

for a fixed period of time.

Considerations for Planning

Before you atiempt to implement any type of restriction
or ban, it is important to demonstrate a direct link
between “Happy Hour” promotions and alcohol -
problems and costs in your community. You should
gather documented evidence of binge drinking,
fights, assaulis, alcohol overdose/emergency

room admissions, property damage, efc. Obtain
data on emergency room admissions and the amount
of first responder time spent on alcohol-related
overdose situations involving college-age youth. Put
a dollar figure to the time and the services needed

to respond to these emergencies. Investigate juvenile,
probate, district and circuit court caseloads.
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Key Terms

1. Cover charge: For the purpose of this
strategy, cover charges or entry fees are
imposed on the consumer for the purpose of
recovering financial losses incurred because
of reduced drink prices that result from -~
sponsaring “happy hour” promotions.

2. Drink contestst Contests that involve
drinking and award alcoholic beverages as
prizes to the winners.

3. “Two-for-one”: Discounted alcoholic
beverages in which the consumer receives
two drinks for the price of one drink.
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What percentage of court cases are alcohol-related? What percentage of the cases are linked to
over-consumption, underage and college-age drinking? :

Once you have gathered substantial evidence that shows the relationship between “happy hour”
promotions and alcohol-related problems in the community, proceed with this strategy. For this
strategy to be effective, two critical elements must be in place:

1. “Happy Hour" restrictions need fo be consistently implemented “across the board.” The fastest
‘way to erode this policy is to have a community environment where some bars are implementing
restrictions and others are not.

2. Consistent support from law enforcement. To ensure law enforcement support, it will be necessary
to prove a solid link between happy hours and increased alcohol problems including binge
drinking, property damage, assaults, overdose, alcohol-related crashes and motor vehicle
fatalities. This same strategy will need to be communicated in your public awareness activities
and strategies that are targeted to community leadership and the broader community at large.

Fundamental Steps

1. Review the chart on Stafe Statutes on Regulations Prohibiting Happy Hours and Other Drink Special
Promotions. Determine the type of happy hour restrictions your state currently has in place, if any.

2. Determine the degree to which current policies are being enforced in your community. The Assessment
Tool on Alcohol Establishment Happy Hour Resirictions and the Policy Monitoring Tool can be used by
groups and coalitions to determine whether current happy hour restrictions are being practiced. The
results of monitoring specific establishments and resulting problems can be used to demonstrate the
need for change.

3. If your state has few restrictions, defermine if the evidence you have warrants action to develop bans
or restrictions at the city, county, parish or state level. If you lack any type of restriction, or your
current policies are weak, the evidence you have may identify the need to strengthen existing policies
or develop new ones. Bans and restrictions on drink promotions vary. Begin to develop a new or
enhanced regulation or policy that addresses the identified gaps. The following promotional bans are
taken from Texas state law and should be taken into consideration. They include bans against:

* “Two-for-one” promotions or other discounted multiple alcoholic beverage sales.

* Increasing the volume of alcohol in a drink without increasing the price.

® Serving more than one free alcoholic beverage to any one person.

* Fixed-price or “all-youcandrink” sales.

¢ Selling alcoholic beverages at a reduced price for a fixed amount of time.

* Selling alcoholic beverages at a price contingent on the amount consumed by an individual.
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® Reducing drink prices after 11:00 p.m.

e Selling more than two drinks to a single consumer at one time.

* Imposing a “cover charge” or entry fee to recover financial losses from reduced drink prices.
® Drinking contests or awarding alcoholic beverages as prizes.

* Any practice that encourages consumers to drink to excess or that would impair the ability of the
licensee to monitor or control the consumption of alcohol by their customers.

4. Increase the community’s awareness and understanding of this issue and gather community support.

5. Ensure that coalition members or professional staff are available for interviews. Educate all key
people about the data on alcohol-related problems related to happy hour promotions. Make sure
all key people focus on two or three key points in all of their written and oral communications.

6. Hold meetings with individuals in key positions to affect change (e.g., the state liquor control
commission or the alcohol beverage control offices that establish happy hour laws, local
representatives, law enforcement, elected officials, merchants and neighborhood organizations).
Provide examples of the suggested new or revised regulations on happy hour and obtain their
support.

7. Meet with city council members, county commissioners and other identified elected officials and work
to enact the new or revised regulations on happy hour within your local community.

8. Work with your local law enforcement to ensure that both new and existing regulations are adequately
enforced. Meet with your local chief of police and/or county sheriff and discuss the relationship
between the happy hour promotions and alcohol problems in your community.

9. Identify immediate, intermediate and longterm outcomes of the strategy. Continue to monitor and
evaluate progress.

Helpful Tips and Suggestions

Establishing Support and Obtaining Pariners

In the United States, alcohol is an enormous contributor fo motor vehicle crashes and other accidents, violent
crime and poor health. Extended happy hour and other alcohol promotions facilitate over-consumption of
alcohol, and should be banned.

Media Awareness and Advocacy _

* Hold a press conference describing the data collected about the number of alcohol-related
problems that occur in the community. Discuss how implementing happy hour restrictions can
reduce alcoholrelated problems and costs to the community. Identify individuals who are affected
by this issue and can serve as credible spokespeople. Feature those people at your
press conference.

* Try to get media coverage of the problem. Stage your press conference near or at an area where
there are, or have been, a large number of alcohol-related accidenis/incidents related to happy
hour promotions [e.g., bars with heavily attended happy hours).
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® Issue press releases highlighting key activities and important events, such as public hearings on
potential happy hour ordinances or laws.

* Write [etters to the editor about the problems caused by happy hour promotions and how happy
hour restrictions can help.

* Write an “Op-Ed” piece.
Meet with hospital administrators and other “first responder” {fire department and law enforcemeni)

management o calculate costs for the time and effort required to address alcohol problems. Costs can
also be assessed from city and county government services required to clean up following specific events.

Contact and meet with those responsible for establishing, maintaining and enforcing restrictions on the
public sale of alcohol, including:

Merchants of alcohol establishments

State liquor control commission or the alcohol beverage control office

Local planning department

Elected officials

Local faw enforcement

Alcohol policy groups and neighborhood organizations affected by this issue

* Media to cover establishments with extended {more than one hour) happy hours to highlight the
problems that result

Feature networks or individuals affected by the problem — surrounding businesses, landlords of
offcampus housing, neighbors in areas around bars, dean of students from college and universities,
emergency room doctors and nurses, a parent who has lost a son or daughter as a result of alcohol
misuse, administrators from the city department of public works efc. that is charged with cleaning up
community landscapes. Get some of these same people to write a letter to the editor.

Potential Pariners
¢ Administration from local colleges and universities
* First responders (fire departments, law enforcement, ambulance and emergency services)

e Local merchanis located near bars that run frequent promotions

On-premise licensees that support bans and restrictions on alcohol promotions

Neighborhood organizations for residential areas near bars that host frequent, extended
drink promotions

Parents of kids who have been negatively affected by over-consumption of alcohol

Specific city officials

State liquor control commission

Media - television, newspaper and social media networks like Facebook
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Estimated Timeline
* Three fo six months for information gathering, assessment and relationship building

¢ Another three months fo one year for policy implementation and revision

Potential Barriers and Obstacles
* Law enforcement may view happy hour restrictions as a low priority
* Merchanis may fear that restrictions will reduce profits from alcohol sales

Lack of data that creates a clear link between drink specials and alcohol problems

Alcohol industry push-back for any kind of restriction that prohibits reduced pricing

e Community norms that perceive drink specials as “good for all business”

Lack of knowledge or experience with the political and legislative system

Possible Short- and Long-Term Quicomes

® Use the Policy Monitoring Tool {see the Suggested Resources section) to assess whether

current happy hour restrictions are being practiced. Use the results to create community awareness

and track the effectiveness of the restrictions in reducing alcohol-related incidents that are
reported to law enforcement.

Obijective Evaluation Measures
¢ lower rates of DUI, alcohol-related crime, injuries, motor vehicle crashes, youth fatalities and

alcohol overdoses

Some of this data can be gathered from the state, county or local police department. In addition,
there is a web system called the Fatality Analysis Reporting System {FARS) organized by NHTSA
{www-fars.nhisa.dot.gov] that allows users to access crash data online. its database can be queried to
produce reports at the state, county or city level.

Subjective data can be collected with a survey conducted by volunteers, youth, substance abuse
professionals, efc.:
* Public aftitudes toward happy hour restrictions

» Awareness about happy hour restrictions

©2010 FACE. All righis reserved.

99






Suggested Resources

Supplemental Resources Related to this Strategy
1. State Statutes or Regulations Prohibiting Happy Hours and

Other Drink Special Promotions...........cvecccoeeieitininccinnrecnirec e e 103-104

2. Select State Laws Governing On-Premise Alcohol Sales............cccviiiniiiininninnn, 105-115
@D 3. Assessment Tool on Alcohol Establishment Happy Hour Restrictions........cccovevereniininccens 117
@D 4. Policy Monitoring Form on Happy Hour Restrictions (Evaluation Tool)..........cccooeevooiiinnn. 119
@D 5. Strategic Planning Guide.........ccoociiiiiinii e 243-251

Additional Resources and Information Available at faceproject.org

I.inks (A br 4 1t called “Helpful Links” is located on the Resource CD for easier navigation.)

www.nhtsa.dot.gov/people/injury/alcohol /PIREWeb/images/2240PIERFINAL.pdf

Preventing Over-Consumption of Alcohol — Sales to the Intoxicated and “Happy Hour” (Drink Special) Laws

wwwi.state.il.us/lcc/happyhr.htm
lllinois Happy Hour Laws

http://pubs.niaaa.nih.gov/publications/arh26-1/22-34.pdf
The Effects of Price on Alcohol Consumption and Alcchol-Related Problems [NIAAA]
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State Statutes or Regulations
Prohibiting Happy Hours and
Other Drink Specials Promotions'

I:-Ir::i:ir' Prohibit | Prohibit | Pronivit Uniomived Prohibit | o i
| e | Aol | e bey | Boversses | Iocoased | p)
Specials or Time Fixed Time
Alabama v v v
Alaska v v v v v v
Arizona v v v
Arkansas
California
Colorado
Connecticut v v v v
Delaware v v v ' v
District of
Columbia
Florida
Georgia
Hawaii
Idaho
Illinois v ¥4 v v v v
Indiana v v v
lowa
Kansas v v v v v v
Kentucky
Lovisiana® v v
Maine v v v v v
Maryland
Massachusetts v v V4 v 4 v v
Michigan v v v
Minnesota
Mississippi
Missouri
Montana
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Nebraska

«
<

Nevada

New Hampshire

New Jersey

New Mexico

New York

SISISIS
~
<
~

NSNS
N

North Carclina

North Dakota
Ohio v v v v v v
Oklahoma v v v 4 v v
Oregon®
Pennsylvania v v v

v v
Rhode Island ‘/ ‘/ J \/ \/ J \/
v v

South Carolina

South Dakota

Tennessee ‘/ J J \/ \/ \/ J
Texas J \/ ' J J \/

Utah

Vermont

v |
Virginic \/ J \/ \/ \/ \/ \/
v

Washington \/
West Virginia
Wisconsin
Wyoming
STATE TOTALS 27 10 16 19 22 12 15

! Source: PIRE, 2003. This chart contains data on state statutes and regulations that specifically target happy hour types of
promotions. Although some states may have provisions that prohibit awarding alcohol as a prize or providing free beverages
in other paris of statutory or regulatory codes as a stand-alone statute or regulation, the information in this chart focuses on
states with provisions expressly prohibiting excessive-drinking practices. The categories in the chart are defined as follows:
Free beverages — happy hour provisions that specifically prohibit the distribution of free alcohalic beverages; Additional
servings — prohibitions against an establishment providing additional servings of alcoholic beverages before previous
servings have been consumed; Reduced price — specified day or time — prohibitions against the sale of alcoholic beverages
at reduced prices during a specified day or fime; Unlimited beverages — fixed price, fixed time — prohibitions against the sale
of aleohelic beverages during o fixed period of time for « fixed price; Increased volume — prohibitions against increasing the
valume of alcoholic beverages in a drink without increasing the price; Prizes — happy hour provisions that contain specific
prohibitions against giving alecholic beverages as prizes. Checkmarks indicate the presence of ¢ policy. The legal research is
current as of January 1, 2003.

2 In Louisiana, selling or serving alcoholic beverages at a fixed price after 10 p.m. is prohibited.

3 Although Oregon has no happy hour statute per se, it does have a provision that prohibits providing alcohol as prizes.
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Select State Laws Governing

BAC

On-Premise Alcohol Sales
Updated October 2004

MINIMUM

HAPPY HOUR LAWS

RE-CORKING

SERVING HOUR

ALABAMA

Alabama Alcahalic Beverage
{ontraf Boord

{334) 271-3840

8

EMPLOYEE AGES

Sell: 21 (19-20+yecr-olds con
sel ot restaurants only if the
establishment hos complied
with the requirements of the
Responsible Vendor Service
program.)

To pour/mix: 21

Serve: Generally 21

On-premise: 19-204vear-olds con
serve af restaurants only if the
astablishment has cumlg!ied with
the requirements of the Responsible
Vendor Senvice program,
Offpremise: Can be under 21

to sell beer or wine with adult in
attendance.

As long as the fell price is paid, there is
o fimit on the number of drinks that
cart be served. Under the Happy Haur
requlation fisted below, it is unlowful to
serve mulfiple drinks for a single price
(twofor-one), but nof fo serve two ot

o fime. Regulation #20-X-6-13 makes
it unlowfuf to (1) serve multiple drinks
for a single price. (2) establish a single
reteil price hased upon the required
purchase of two or more diinks, (3) sell
or otherwise furnish drinks before 10:60
a.m. or afier 9:00 p.m. at @ price which
is reduced from the usual, customary
refail price or (4) sell or provide.

State laws /reles do not allow
patrons fo foke home wine
purchosed with o meal.

Off-premise: Not ofter 2 a.m.
on Sunday, unless allowed by
local ordinonce.

On ather days, oleohol may be
served 24 hours unless restricted
by local ardinence or regulation.

Or-premise: Not ofter 2 o.m.

an Sunday, unless ollowed by
local ordinance.

On other days, alcohol may be
served 74 hours unless restricted
by local ordinonce o regulation.

ALASKA

Maska Alcoholic Beverage
Control Boord
(907) 2690350

08

Tosel: 21
Ta pour/mix: 21
To serve: 21

Licensees may not affer single-priced,
unkimited service drink specials, free
drinks for. patrons or twoforone

drink speciols. Licensees olso connot
encourage or promote any organized
gome which awards ccohol os a prize
o promotes excessive drinking. The
low olfows a ficensee to offer a feod
and drink combination for ¢ special
price ONLY if the special is equal fo or
greater than the nosmal price of the
dink.

Stata lows/rules do not ollow
patrons fo fuke home wine
purchosed with o med), nor wine
carried in by o pofron under AK's
corkoge low.

Off-premise:
Mor-Sat: 8 o.m.- 5 oum.
Sun: 8 a.m. -5 o.m.
On-premise:

Mon-Sat; § o.m. - 5 a.m.
Sur: 8 a.m. -5 a.m.

ARIZONA

Arizona Deporiment of
Liquor Licenses & Control
(602) 5425141

08

Tosell: 19

To pour/mix: 19

To serve: 19; unless in on
oft-premise location with adukt
present (could then be 16).

Employees serving clcohol heverages
may not provide free drinks to patrons
or serve more then 32 oz. beer, 1 liter
of wine or 4 oz. of distilled spirits fo

u single person af one fime. Licensees
may give away free drinks. The law -
alfows a licensee to offer & food

ond drink combination for o speciol
price. There is no difference between
“Happy Hour,” “Drink Speciols,” ond /or
“Promations.”

Patrons may re-cork and removed
o porticlly.consumed botile of
wine as ong as it was purchosed
with ¢ meal and the cork is
reploced flush with the bottle.
(A7 244.31)

Olf-premise:
Moa-Sot: 6 am.- 1 o.m,
Sun: 10 o.m. - 1 am.
On-premise:

MonSot: 6 am.- 1 am,
Sunz 10 am.- 1 a.m.

Compiled by the National Restaurant Association from state fiquor authority, state restourant assaciation and other sources. All information is believed to be accurate
as of Octeber 2004, and is provided with the understanding that the National Restaurant Association is not engaged in rendering legal or professional services.

Mo warraniy of accuracy is given.
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ARKANSAS

Pations ate allowed to foke wine

No Sunday sales except for
mixed drink permit holders,
who may stay open until 2 a.m.
Sunday, and sell from noon-10
p.m. on Sundays.

Off-premise:

) To sell: 21 ) M7 om.- Tam. Set: 7 am. -
Arkunsugoﬁl’c'gllug‘;cugieveruge To pour/mix: 21 l::;gf when purchosed with Nidnight Sun: Prohibited {locat
(501 4828174 08 To serve: 21 I.igensees may not give patrans free ' opfion possihle)
ABCAdmin@dfa.state.ar.us estoblishment for oddifional compliance Closs A 7 am. - 2 am.
' details. ' Closs B: 10a.m.-5am.
Restourants: 7 am. - 1 am.
Sur: Prokibited (local aption
possible). *Private clubs may
operate on olf doys except
Christmas Day. Prohibited by
local ordinance.
Licansees moy nof offer free drinks,
twofor-one drink spacials or anything
sl 2 of vullui irI| ccéniuncﬁon \Tn#rhl the sltllle of
o sell an eleohalic heverage. The low allows
CALIFORNMA To pour/mix: 21 o licensee to offer a food and drink
g To serve: 21 for borfenders and | combination for a special price os Patrons are allowed to take wine
Afgggﬂ'%gﬁg"ﬁg;;ﬁl tocktail servers, 18 to serve long as the drink is nof free or home when purchased with a Off-premise:
g ;Icoh:l](l in o borafide eating g’lu{e cumilliT'lemury. “l]}e ||Jzice ﬂpxmd fora medl. MonSean: & arm. - 2 am.
08 | if working in an areq primari meal alone must be less the price
custserv@ube.co.gov designed and used for the sole | for o meal ond on clcoholic bevernge | Contecct enforcement egency for | On-premise:
and service of food, ond osan | together. There is no difference between | complionce details MonSun: 6 o.m.- 2 a.m.
incidentct part of a server's overall | “happy hour,” “diink specials™ and /or
duties. “nromotions” as these are generic terms
used to describs reduced rates for drinks
and are permifted as long s the retailer
chorges a price for ihe drink which does
not undercut ie wholesole price paid.
Pafrons may toke ane {1) No restrictions for on-premise
To sell: 18 partially cansuemed bottle of sales on Sundoys.
To pour/mix: 18 wine up o 750 ml purchased Off-premise:
COLORADO To serve: 18 from an estoblishment with o Mon-Sat: 8 a.m. - Midnight
Note: To pour/serve must be {olorado does not have specific Hoppy | hotel /restoveont liquor license. | Sun: Prokibited
Colorode Dept of Revenwe | .08 | supsrvised by someone whois | Hour laws. Restourants are not required fo | 3.2% Beer only may be
Eiquor Enforcemsnt Division 21 - only in places where full do so. Thosa restaweents who do | purchased from grocery stores on
(303) 205-2306 meals ore regulorly served. Tovem extend this opfion to cusiormers | Sundoy. Liquor stores are closed
employees must be 21 unless the aee urged to reseal and pockage | on Sunday.
tavern regularly serves meals. - the wine fo piotect ogainst ony | Qn-premise:
oen confeiner violation. MonSun: 7 om. - 2 o,
Off-premise:
MFBom.-9am.
Sun: Protiibited
CONNECTICUT Licensass may not offer single-priced, On-premise:
Tosall: 18 unlimmited service drink specicls or Requiatians pertoining to MTH: 9 a.m.- 1 o
Depariment of Consumes | .08 | To pour/mix: 18 encourage or promote any orgonized transportation of unseoled FS:9am.-2 om.
Protection To serve: 18 gome which awards aleohol os 0 prize o | container apgly. Sundays: 11 o.m.- 1 a.m,
(860) 713-6210 promotes excessive drinking. on-premise, unless chonged by

facal ordincnce.
Hedtion Jay: Alcohol heverage
scles ollowed,

Compiled by the National Restavrant Association from state liquor authority, state restaurant asseciation and other sources, All information is believed to be accurate

as of October 2004, and is provided with the understandin
No warranly of accuracy is given.
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Off-premise:
Licensees may nat offer MS:9am-Tam.
DELAWARE twoforone diinks. In addition, drinks | Patrons ore clfowed to toke wine | Sunz noon - § p.m.
Tosell- 21 muy not be sold below cost or given home when purchased with o On-premise:
Delaware Div. of Alcohalic 08 | 7o oot Jrix: 21 away for free. The low olows o licensee | meal. Everydoy: 9om.- T am,
Beverage Confrol i ?er'i 19 to offer ¢ food end drink combination Sundays: ¢ o.m. - 1 a.m.
" for a special price. There is no difference | Contact enforcement agency for 1 for restourants.
{302) 5775222 between “hoppy hour,” “drink spedals” | compliance details Christmos ond Election Days: No
ond/or “promotions.” sates restrictions for restauraat
ficensees.
Off-premise:
ey B
F-9am.-10pm.
! _— District lows/rules do not allow | Saf: 9 a.m. - Midnight
Dept. of Consumer & To sell: 18 Prohibited: licensees moy not offer . e 1 ot
R%gulutory Afairs 08. To pour/mix; 21 two-for-ane specials. " Eﬁ:{?ﬁ;ﬁ m: m‘:r’ " geg rm& Wi WS B
Alcoho! Beveroge Div. To serve: 18 0n-premise:2
MF: Bom.-2am,
(202) 4424445 gm: BDU.m. 3om
un; 10 @.m. -3 om.
FLORIDA Florida does nof have specific lows Loca! Ordinances may prohitt
el 18 relafing to happy hours ar drink speciols. | State lows/tules do not allow | sales during efecfion hour on on
Flosida Division of Alcoholic 8 | T uulr /i 18 licensees do not receive tox breoks on | pairons to toke home wine Hlection Day.
Beverages & Tobacco | - I spewe' i any type of promotion. Licensees may | purchosed with a macl. Off-premise: Local Opfion
' offer tood and diink combinations to On-premise: Locol Opfion
(850) 488-3227 consumers for u special price. Sunday Sales: Local Option
GEORGIA Nate: Ages can be reised via locol | Heppy Hour laws are regulated by focal | Parons are cllowed to lake wine Dﬁ-prem.;se‘. Lol 0"?"’"
ordinances. ordinances. The Stote of Georgio doss | oeme when purchased with o On-premise: Locl Option
Georgia Alcohol & Tobocce 0% Tosel: 18 not address issues fike food ond drink | meal. Sunday sales for owpremélsi
Division | To pour/mix: 18 combination spegials, drink spedols consumpion ore governed by
To serve: 18 ond promotians. Please check with Lontact enforcement agency for Iocul_ordmunces.
{404) 4174900 lacol jurisdictions. compliance details Electon day stles are governed
by local ordincaces.
Howaii faw prohibits giving free
drinks fo patrons when that drink is
connedted fo the sale of other
HAWA merchandis. Encouaging of promofng | oo con coociedin 00z | Off-premise:
[with supervisor aver 21 on duty] u]" y; Iim"'md Some which owords dllows county liquor commissions | MS: 6 a.m.- 11 p.m.
Liquor Commnission of the 3.mki° o ulpnze o[:'l[}l.rogumsdexcesswe to permif many ficensees ind. | UM 6 0.m.~ 11 pm.
City and County of Honolly Tosell: 18 fnkieg s so profiitec Under restouronts) o allow patrons o | Qp-premises
. hapter 281, Howaii Revised S ) B-premise:
(808) 5234458 To pour/mix; 18 Chapter 281, Howai Revised Stfuts, temove re-corked,/re-sealed wine
{8 Toserve: | 8' a faod and drink combination moy be rom nremises #S:6am.-2om.
Howi: 808/9618218 ) offered os Jong os the liquor is not used P ' 6 o.m. -4 o.m. for Hotels,
. Note: Counly fiquor commissions | S inducoment. Lensees ot | o cntocormens agency for Jom 4 o for (ol
Kouci; 808,/241-6580 moy .ndupr stricter standards; ofer he food with the iquor ufered complionce defals Sundays: bo. -2
' contact them foe ther detais “free” i the food item is purchosed. '
Moy 808/2437753 : "] State Jaws do not differentios between
' “happy howr,” “deink speciols” ond
“prometions.” Note: Happy Hour laws
vory by locofity; confoct county fiquor
commissian for further detcils.

Compiled by the National Restaurant Association from state Ii;‘uor authority, state restaurant associotion and other sources. All information is believed to be accurate
as of Qctober 2004, and is provided with the understanding that the National Restaurant Association is not engaged in rendering legal or professional services.
No warranty of accuracy is given.
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Patvons cre allowed fo fake wine

Off-premise:

MS: 11am. -7 p.m. {ogency
varies) Sun: Prohibited
On-premise:

Degt. of Revenug
7852967015

21 to mix, dispense or serve.
18f no less thon 50% of gross
receipts are derived from the sole
of food.

licansee heing oble to articulate how
much of that price was for the drink vs.
the food. The some drink would hove to
be offered for that same price os a sclo
purchase for the entire day. Regardless
of the terminalogy used, “happy hour,”
“drink special” ond/or “promofion,”
al drinks have to have the same price
throughout the some day/evening.

purchased with o meal.

DAHO Tosell: 19 l[f::]so ﬁ:ﬁé‘;‘&n;en(ﬁfuﬁﬂ Ifilc‘:i:geHroom fiome when purchosed with o Mg: 10 0. - ]x?"’:l (L?fﬂ!r |
iv: - ; i ordinances can extend or limit.
State Liguor Dispensary S Ew/_ rm;. 1 offer a food and drink combination for o mecl, Regu!uyuns periaiing Sun: Permitted anly through
To serve: 1 L fo transportction of unseoled k
{208) 947-9400 spedial price. contaier appy. local option.
PY- Election Days: Beer/wine may
be sold; no spirits may be sold
{must be locked/ secured) until
after polls dose.
Licensees may not offer single-priced,
Tosel: 21 (unless equlated b unlimited service drik specials or Off-premises Locol option, but
ILLINOIS loca o} dinance) g ¥ | serve more than one drink o o single no liquer scles on Sunday
To pour/mix: 18 (onless person of one fime. Licensees may not | Depends on the licensing held urdess provided by focal
- P f ) provide free drinks o adverise any of | by the restowrant. Contoct local | ordinance.
Ilinois Liquor Confrof 08 | regulated by local cedinance). e dh coned oroctices. The | ; for hei . ,
Commission Toserve: 18 (unless regulated by 8 orer_nenhone practices. Thelow | en orcgment agency for feir Or-premise: Local option, but
(317 8142706 local rdinance) dlows a ficensee to offer afood ond | regulofians. no liguor soles on Sunday
) drink combingiéon (meel puckoge) unless provided by focal
for a special price. Refer to 235 I1CS ordinance.
51628((2).
- Off-premise:
INDIANA Patrons cre dllowed recork and | MS:7 a.m.-3 o.m.
To el 18 fordrug/grceny 21 toke home wine purchased with a | Sun: Prohibited
everywhere else. Licensees may not offer two-forone ) h )
Meohel & Toboceo T - : . medl. The cautionary stofementis | On-premise:
- o pour/mix: 21 drink spacials or serve mote then one , - P ;
Commission 08 | To semve: 18 to toke an arder. 19 | dick uoon the order Biink to avaid aay violefion of the open | MS: 7 o.m.- 3 am.
(317} 2322469 : 0 senve: 15 1o foke an orde, irk upon the oder for ane. Diink confainer lows in the area that e | Syn: Noon - 17:30
and 20+ecvolds may serve after | specials must last for the enfire business | = i ther b di . Noon - 1231 0.m.
i being cartfied by Excise Police | doy. wine wit fen be fansported n- { Christmos: Mcoholsols
comments@alein.gov . L Loco! low enforcement can provide | prokibited
and given o restiicted ficense. hati . p Lo .
thot information. Flection Day: Mo sales while pofls
Gre open.
lowa doss not have |ows requlcting Off-premise: .
IOWA Happy Hours or promofions, butlocal | IF the restourant of bor hos the | MS: dam.-Zam.
Tosall: 14 ordinances moy epply. The law ollows | approgriate licensing in ploce. Sun: 8a.m.-2am.
Heahelic Beveroges Divison | 08 }o pour/.n;lgz 18 a flcg{lseg fa foffer o fopc{ ur]d dr:‘r;!k Som.?d enfarcement agency for On-premise:
‘ (866) 469-223 0 SeIVe: Com mum?n or 0 special price. “Hoppy efails. MS: b am.- 2 om.
haur,” “drink special” ond “promotions” Sun: B o~ 7 am.
are not regulafed by fowa faws.
Licensees may not offer single-priced,
unlimited service drink specials or free .
drinks for potrans. Licensees olso mey Off-premise:
not encourage of pramate any WS: 9 am.-11 g,
Tosell: 18 aganized gome which awards aleohel (IUE_“I ;"d[““”m could dose
- i i endier
T b e e e
: : in un: Varies by city under Jocal
KANSAS To serve: 18 }groff;;’cmfnﬂgg:: dﬁTﬁLTJ‘%L State faws/rules do not ollow ardinonce. '
.08 | 18 to serve; Cereal Malt Bevernge. pairons to fake home wine

On-premise:
MS:%am.-2om

Son: 9 om. -2 0.m.
Haction Days: No stafe leve!
Jow — local ordinorices may
restrict.
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KENTUCKY

Meoholic Beverage Control

To sell: 20 {18 with odult
supervision for molt beverages
“to go sales” only; othier “to go

Kicensees may not offer pairens free or

State laws /1ules do not allow

Off-premise:

M-S: Lacal aptien con set hours
hetween & a.m. - Midnight.
Sun: Local ordinance may vote
fo permit Sunday solss.

On-premise:

fo @ patron af one fime.

n complimentary drinks. The low does patrons fo foke fome wine ] "
(502) 3644850 08 sles”). cllow a ficenses fo offer o food ond purchosed with o megl. #etsw Lacuél'uphon_ msﬂhﬁms
bei - drink combination for a special price. veen a.m. - Midnighl.
ahe.info@ky.gov To pout/mix: 20 Sun: Local ordinance may vote
To serve: 20 10 parmit Sunday solss.
Hection Days: Alcohol sales
prohibited while polls are open.
To sell: 18; under 18 may sell for .
LOUISIANA of-premise consumption when | Al You Con Drink Limitations Licensees gﬁ%’;ﬁm
Lovisiano Offce of Alcohel | 08 immediately supervised by may offer single-priced, unlimitad drink | Louisiona low allows re-corked On-premise: Locdl Onf
ouistana e of SOME 1% 1 someone 21 or older. spedials. Ml you con drink must end wine to be foken out ofter dining. | o premlst.e. et upton
& Tohaceo Conrol To pour/mic 18 hefore 10:00 p.m. Sunday sales: Governed by locol
(225) 9254041 Pout/MIK: AU ordinance.
Toserve: 18
Licensees cannot give potrons free
drinks, serve more fhan fwo drinks fo L
MAINE Notes All exui . one person af one fime of enceurage ﬁfs' Iz';'r:“-el-a .
du & 71 160U SUenMsor on or prarate any organized game which ) . Y
. ty who s ot least 21. . Maing law allows re-corked wine | Sundays: ¢ am. - 1 a.m.
Maine Burecy of 08 | Tosel 17 awerds olcohol as a prize or promotes to be foken auf afer dinin On-remise:
HMcoholic Beverages o vt Jri: 17 excessive drinking. The faw allows & M?S-'zreunr:sﬁ o
1-800-452-4663 by 'S’ewe‘ 7 0 licensee fo offer o food ond drink S g am
Ext. 2555 " combination for a special price. Maing Oys- 7 0., = 14,
disfinguishes betwesn “hoppy hour”,
“drink specicl” and/or “promotions.”
Note: M subject to further county
regulalion. . . Off-premise:
To sell: 18 for h'eer/lighr wine, E:Ep/o ﬁ:’;‘;g T‘L:I}g;;[g ?:'Lﬂpi?uhfu‘:;e Local Opticn
MARYLAND % ] forr(/I;s_s Pllgigie;; " {/ine en aloco} level. All alcohol beverages | State lows /rules do not afow g':;rge;;:e:
0g | o pou/m: ; consumed on a retail premise must be | pafrons to foke home wine o
Comptroller of Maryland licensees, 21 for beer/wine/ uchasad from that rofl remises uichosed with o meal tocal Gption on Stles
(410} 2607314 Tiquor licensees. Eocul lows may festict f{egsnocks/'fuu d P ‘ Hection Day: Sales ollowed.
To serve: 18 for beer md wine dice Ho %ours “(Christraos /holidays: Sales
icensees, 21 for beer, wins & G Foppy FOUS. cllowed.
fiquor licensees.
Off-premise:
Sun: Permitted
On-premise: No offidal hous,
MASSACHUSETTS Licensees may not offer single-priced, Sundays: Complex low; hours
unlimited service drink specials, give may be further regulated by
Massachusetts Alcchoic Tosel: 18 free drinks to patrons, encourege any | State lows/rules do not llow local ficensing boords, see stofe
Bevernass Conftol 08 | To pour/mix: 18 arganized game which awards alcohal | pafrans to toke home wine sftutes for mare iformation.
o rr?mi sion To serve: 18 05 6 prize or promotes excessive purchosed with o meal. Christmas & Memorial Day:
(617 727-3040 drinking or serve more than two drinks Restourants may sell dlcohol

after 12 noon, may begin sales
at 17 a.m. if approved by foccl
licensing authority.
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Off-premise:
State lows/1ules do nof allow gﬂuif P]louorr;n . 220 |!11.!m.
MICHIGAN Tosell: 18 Uclej,ngeej may nu; gf{(er singhrprficed, Bm?setg I:ill(; gmzr:" en:en On-.premise:
o To pout/mic: 18 unlimited service drink specials, free # the astoblishment hos g MS: 7 a.m. -2 o.m. .
Michigon Liguor Contral 08 T . drinks to pafrans or twoforane dink: ke aut” | E ina sald Sun: Noon - 2 o.m. with Sundoy
Commission o serve; 18 speis. foke out” icense. verything sol ales perit
for “toke-out” must be sold sealed | 3% PEFTIL
(317) 3221345 and unooensd Christmas: N alcohol soles fiom
pance. 9 p.mz. Christmas Eve-onfil 7 a.m.
Dec. 26.
Minnesata hos no current statutes
of fules governing Hoppy Hauss. .
Minresota Alcohol Beverage Rules Off-premise:
Chopter 7515,/0740(L) does not allow . ff'f_SZ gom.-10 pen.: fist doss
premiives of inducements used to A restouront with on orvsole or ‘m‘_ offpreinise dose § pm. MTh.
MINNESOTA Tosell 18 encourags aloholi beverage purchoses | wine ficense may permit o person | SUT: Prokibited
Top ol . 18 and consumption. There is o difference | puichosing o fulf bottle of wine | On-premises
Dept of Pubic Sely N oserve: 18 betwaen “happy howr,” “drink spedals” | in conjunction with the purchase | S8 o.m.- 2 aum.
Alcpuhul % Gombin 10| der 17 not sermiied to wark and/or “promotions.” Happy hour and | of o meal, fo remove the bottle £ <y0- Hoon- 7 a.m.
Enforcernent g - wherepulcohul ‘s sorved | dink specials for the most port would | when leaving the license premtise | Mynicipofties oy reshict
(651) 2966979 of consumed e cansidered one and the some. Drink | provided that the baifte fios been | on-premise olcohol scles on
) premotions may or may not be legol | opened and the contents parfially | holidays. Local ordinances
depending on the ferms and condifions | consumed. may profilitsale of cleohel on
of the promotion. The state recommends lection day.
that licansees inferested in funning drink
promofions submit the promations for
review by the sfate agency.
Off-premise:
MS:10 am. - 10 pm.
No prometion may tequire proof of On-premise:
MISSISSIPPI purchuse of an olcohol heverage. Al MS: 10 0.m. - Midaight
Tosell: 21 drinks must be served to the customer. | State lows/rules do ot allow Sun: Protiibited. Can be ollowed
Office of Alcoholic 08 | To pour/mix: 21 Boitle soles, except for wines and patzons to take home wine and limited by the commission
Beverage Control To serve: 18 champagnes, are prohibited. The low | purchased with o meal. upon request by local jurisdiction.
(601} 85¢-1301 allows o ficenses to offera food and diink Election Day: Municipalifios may
comhinafion for o specal rice. prafiibif beer scles, but no
jurisdicfion over spitifs.
Off-premise:
#S: 6 am.- 1:30am.
To salk: 21; 18 to sell with Retailers may give free drinks, hove Sun:9 u.m.. Hicng
fermission it some twoorone specials, ete. However, ﬂ';‘lge'*r:“; Wom
i i ihi i S 6am. - 1:300m
WSO ||t | ol o | sy tomion | S i
Liquor Confrol Division | 08 1 1o sarve: 1810 serve 70-2.240(5){(6). The low cllows a pun?]ns tg Tu_l;; home lwme Designated Convention Site
(573) 7512333 with pemission in some licensee, under certoin conditions, fo | PUrCCocd W O MEdl. M5t 3 0.m. No stote stafutes
estoblishments. offer o food and drink combination for o profibit the sale of “'ﬁ”hﬂhf
speciol rice. heveroges on on election day —
however, Jocal judsdictions may
prokibit sales during election
tiours on thot day.
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Licanses may not sell “Liquot” for less Off-premise:

thon the posted price. The low does not MS: 8 om.-7 om
Ta sell: As allowed by state and ~ { hove any reguletions regarding food L “gom.-om *A
MONTANA . faderal lobor lows. ond drink combinations. Promofions are Eﬁg;ﬁ;ﬂ Eﬂgﬁmﬁs e'::] o ;l;?ef cﬁ;;:'d Zom. “hency
Montana Liquor Licensing | .08 To pou/mix: 18 considered fems such os neck hangers, licenses or beer /wine Iiteﬂses A | On- remis;'
iy v I To serve: As allowed by state and  § coupons, rebates, ete. Every promotion sestourant beer e license o M-S'I:i 2
federal lobor lows. must he approved by the stote prior fo nat sell lcohol o 0 Y Sun- 8 0.m. 3 o.m. i
conduciing it. There ore no defindtions 9. h'"};} ”h“'"" strc?rdnb SI” esl may
in the sfafe stotute for happy hour end ¢ i e resiricled by 100
drink specials. OICEnOACES.
Off-premise:
licensees may not offer singlericed, M'Sf &am.-1am.
NEBRASKA unlimited service drink specials ar fwo- Sun: Check local ordinonces.
Tosell: 19 for-one drink specicts. The baw allows | Stare kaws,/rules do not allow On-premise:
. | 08 | Togour/mix: 19 a ficensee to offer o food and drink pefrons to fcke home wine MS: 6 om.-1om.
Lguor Confof Commision To serve: 19 combination for a special price. The state | purchased with a meal. Sun: Check local ordinznces.
(402) 471-2571
differentintes between “happy howr,” Local edinances may proibit
“drink specials™ and /or “promotions.” sale on on election day.
NEVADA Patrons are allowed to toke wine

“Happy hour” Jows vary by local city Ml dleohol sales in Nevada are

and county. Contact locel agency for home when pachosed with o

08 M ure reguloed ofthe ity ond tequlated by locot governments

Dept. of Taxatien county level, : : meal. Contact enforcement ogency
{775 684-2000 fstheriformofion. : for complionce deteils. ol
Unconsymed wine purchased Off-premise:

NEW HAMPSHIRE To sell: 14 to run a register in an h;;g;?w's]n:;gmgﬁ ﬁﬁfegrms s;)e with o full meal may be taken WS: 6 am.- 1143 pm.
State Liguor (ommission | .08 olfpreise svoten (with 18 Edve:ﬁs.ed uffpthe Iicenseé] lemise:’ The fom reriss, provided paans | Sum- 6 .. 145
( 69?[,1) 9713134 "7 | vear old supervision). lowl RSA 179 4% lcanse | ot mtoxicated, bafleis properly | Qn-premise:
To pour/mix: 18 W Gilows, per RoA /5.2, 0 lLcensee secled /bagged ond onsported | MS: 6 am. -1
. | 1o offer a food oad drink combincticn or am.-{am

info@liguartafe.th.us To serve: 18 0 specal pice. |dnI i\\:g!:icle areq ingecessible o the { Syn- 4 om. - 1 am.
licensees may nof offer single-priced,
unlimited sarvice diink specials ar
NEW JERSEY twoforone drink specials. Licensees ng%';ﬁfﬂgﬂ?ﬂtﬁ;;ﬂ‘::eth . _
Tosl: 18 also may not encourage or promote ony Eiemises s long os it s recorked Determined by dity ordinonce.
L . .y organized gome which awads olcoho! :
Blénswn of Alcoholic 08 1% [}UUI’/'FTIIX. 18 05 0 iz o7 pomotes excessve and p[uged in the trunk of the car. Elecion Day scles may be
sverage Confrol To serve: 18 .y - Y Mot hoving direct access to the py [
drinking. The law does allow o ficensee | protibited by focal ordinance.
(609) 984-2830 to offer o food and drink combinotion | "8 would temove the chonce
for a speciaf price, but there may be no gfté;;iwmg o apen container ‘
more than ene {1) drink in the pockage. )
OH-premise:
MS: 7 a.m. - Midnight
Sun: Noon - Midnight
To sell: 19 (in on estoblishment - | . Co On-premise:
o Licensees muy not offer single-priced, P :
NEW MEXiCO whete th_e prmary source of unlimited service drink specials, free WS 7 am.- 2 0.m.
revenue s food). Hinks fot pattons or oorone dink State faws/rules do not allow Sun: Noon - Midnight (Sundoy
o |08 | Ta pour/mix: 21 i, ; patrons to toke home wine sales parmit reguired.)
Alcohol ond Goming Division Toserve: 19 i . specials. Licensees okso may nof serve - L .
o serve: 19 (in an esteblishment - purchosed with o meal. Christmas: Low enccted in 2002
{505)476-4875 0 . more then two cfcohol drinks to o y
where the primory source of erson af one fime to allow spirits fo be served as
is foud). P o fl os beer and wine.
revenue s fon well os bee
Election Doy: Alcohol sales are
allowed.
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On-premise:

Commission

spirits, 18 o pour beer ond wine.

offer a food and drink combination for

tiove: on offpremise ficense, the

MS: 8 am. -4 am.
NEW YORK ABCLE T 1“7 -q prohibits unlimited drink Stae aw doesollow pafons o ?{'}_;:0::1?:4 Ao
dnct e | 08 | i 18 oo i fooen o intsar | LECHEERES S0 IS sty
Bevera : A0 | BT stitufing an offempt fo circumvent the | ¥ - county Grocery - 24 brs. -
ge Control To serve: 18 FABCLG 117 contact enforcement agency for b D .
(518) 47440810 : purpases of ABCL T17-0. complonce deals, Sun: Prohibited in liquar stores:
: grocery ond drug stores:
Jom.-Noon
Hection Day; No Restictions.
. Cif-premise:
Happy Hours or drink.speciu_ls must gﬁﬂ;e?;{i’lg}m?%’g; ':h"e MSat: 7 o.m. - 2 am.
NORTH CAROLINA E‘:ﬂfi:ﬁdnﬂzfv“;;eé‘;‘eep';“;g"nﬁgg\‘- customer can foke an opened | 00 OPon on Sundey.
Alcohofic Beverage %g ﬂ}/iim 21 to pour distiled drinks o offer twoforone drink specos Rﬁ?iﬁf::ﬂ%lﬁﬁig d?;lsu rrllgt On-premise:
08 ' The state does not allow a ficensee to : WSaf: 7 om. - 2 o.m.

Sun: Noon - 2 a.m. with ¢ mixed

Div, of Liquor Conteol 08

across the bar.
To pour/mix: 21 1o serve figuor
across the bar, 19 o serve heer

specials. Licensees also may not
encourage or pramote any organized

puirons fo take home wine
purchased with o meal, as this

C oxfletgl}sg::gg??o 0 To serve: 13 E sgveciu! pﬁce. Th;re is m:i d“rflf(erence! ﬁjg?:;?;ﬁfngﬁakﬁghme heverage o brown bagging
; efween “happy howr,” “drink specials” ‘ ; permit,
and,/or * promations.” ‘cjmarunmem naccesible fo the Election Doy: Mo Restrictions
& To sell: 19 to coflect money (see H’sf'ls"emm]:
“To serve” conditions befow). . b am. - L.
NORTH DAKOTA o pour/mix: 21 North Dokota does not hove lows Sun: toon -1 am.
. To serve: 19 fo servs, if in reguloting Happy Hour. This is State laws/rules do notallow | On-premises
Omcg o?rftrﬂ:sforl?;? b1 g8 dining area seporate from ber, - | sometimes determined by the iy, | potrons to foke home wine M-S:P;u.m. am
(707) 3284576 * | and gross food soles are at least | (. Fargo hos nules cgainst-a power purchosed with ¢ medl. Sun: Noon - T o.m.
equal to gross clcool soles, and | hour). ' Election doy sules ore not
done under direct supervision of prohibited by the state, buf may
someons 21 or alder be restricted by tacal ordinances.
Off-premise:
Licensees may not offer single-priced, M5: 7 a.m.-10 pm.
Tosell 19 os server 21 1o sel unlimited service drink specials, free Sun; Prahifited -
OHIO : ’ drinks far patvons or twofor-one dink | State faws/rules do not dllow On-premise:

MS:5:30 0.m. - T om. Night
dubs: 5:30 em. - 2:30 o.m.

ABLE Commission | .08
(405) 521-3484

To pour/mix; 21
To serve: 18, if server works
outside of separate bar oren.

musk occur for e entire calendar waek
(e.g. Sundoy-Scturday). Promiotions ore
aflowed if they follow the some colendar
week schedule. The low does not allow
o licensee to offer a food and drink
combination for a special price.

Oklahoma fow allows re-corked
wine fo be foken out after dining,

(614) 6442411 across he bor gume which awards cleohol o a prize | would be o violation of the Open | Sunday sales permit required.
Toserve: 19 or promotes excessive drinking. Hoppy | Container Eaw. © [ Ham, Tpmer10amto
. Hour drink speciols mest end before Midnight bosed wpon local
%:00 pm. aplion.
The faw does differentiate between
:huppy I_mu;,: “drink specinks” n_nd OF-premiise:
promotions.” Happy Hours ase iflegal NS: 10am.-9pm
OKLAHOMA e -no reduced drink prices. Drink speciols Sun- Prohibited

On-premise:

MS: 10 0.m. - 2 o.m.: sef by
ounty.

Surdays: Check local ordinances.
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OREGON

Liquor Contret Commission 08

Tosell: 18

To pour/mix; 18 with a service
permit, restrictions opply to
18-20- yearolds.

Hoppy Hour is permitted, but it may
not be odvertised outside the licensed
husiness. Some rule applies to a
ficansee who wishes to offer o food end
drink combination for a special price,

Oragon Jow allows re-corked wine

Off-premise:

MS:7 om.-10 pm.
Sup: 7 a.m.- 10 p.m.
On-premise:

MS: 7 om.- 230 0m.

Dept. of Revenue & 08
Texation :
{803) 898-5864

To seff: No minimum oge i
sald in sealed containars.
To pour/mix; 21

To serve: 18

p.m. anly. All ar-premise spiits scles
must he in containers of 1.75 oz. or less
{*Minibores”).

**The Minibottle provision has been
repecled during the 2004 elaction.

The stfe General Assembly will issue
new regulation for the use of stondard
size bottles during the 2005 legislative
session.

« patron from removing the open
container from the resteurant.
Itis also legal to have the open
confainer in a cor os long os it is
in the fronk or fuggoge compart-
ment.

Egggg g%gggg To sarve: 18 with o service if the price includes a temporary price to e taken outafterdiing. Sum; 7 o.m.- 230 am.
permit, resirictions apply to reduction on the cleohol. Oregon does Off premise ficensess moy not
18-20+eorlds. not distinguish between “hoppy hour,” sell on certoin election days.

“drink specials” and /ar *promotions.”

Licensees may not offer single-priced,

unlimited service drink specials or Off-premise:

twerforone drink specials. Hoppy Hour MS: 9 a.m.- 9 pm.

specials may only be two consecutive (Some have hours unfl 10 p.m.)
hours long and must occur before 12:00 Sun: 10% of Pennsylvania

am. Drinks of on increosed size must | Pafrons are allowed to toke wine | Wine ond Spiits Shops may be

PENNSYLVANIA Tosell: 18 be accompanied by a correspanding | home when purchosed with e | open from noon unfil 5 p.m.

08 | To pour/mix 18 increased price. One daily drink special | meal. on Sunday (except Easter ond

Liquor Control Board e pout/! 8 may he offered so long as it ends by Christmos) during o fwoyeor

(717 7839454 0 SERVe. 12:00 o.m. Penrsylvanio low does Contact enforcement agency for | frial period.

ollow @ licensee to offer o food and complionce defails. On-premise:
drink combinafion for o speciod price MS:7 am.-Zom.
50 Jong os it does not violate section Sun: 11 a.m. - 2 a.m. {with
13.102 of the Bond's Regulations on petmit).
the licensee’s ahility to discount the
price of oleahalic beverages.
Off-premise;
RHODE ISLAND licensees may not offer single-priced, MS: Nov-May: 7 a.m. - 10p.m,
Degarimont of Business To selk: 18 unlimited service drink specials or State faws,/rules do o allow Jurlct: 7 am. - 11 pm.
e I:;?utiun lizuor Canrol | 08 | T0 powr/mix: 18 encowage of promofe any orgonized | patrons fo take home wine Sun: Prohibited
g Adin s[rlmﬁon To serve; 18 game which awards olcohol os a prize or | purchosed with o mecl. On-premise;
401) 222:2562 promates excessive dirking. WS 6am.-1am.
Sun: 6am.- 1 em.
Licensees may not offer two-ormore-
for-thevpric_&of-one d[ink spgciuls end Off-premise:
may nof give {reedmlied drinks, ht;.}er HS: 24 hours - cease of
or wine. Regular drink prices may e _— s
SOUTH CAROLINA el boween 400 p. oo 600 | NoHing i tho Sl prvens | Hidngtt Sty

On-premise:

Sz 24 hours for beer & wine,
10 0.m. to 2 a.m. for liguor,
cense of midnight Soturdays.
Sun: kocal Qption Election Day
sales are prohibited.
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Off-premise:
MS: 7 0.m. - Midnight
To-pour/mix: 21 Sun: Prohibited {locol option
To serve/sell: IF 50% of retail-on | South Dakota faw does not specifically possible).
sele business is fransacted from | oddress Hoppy Hour. The low ollows On-premise:
SOUTH DAKOTA the snle of food: persons 18:19- | o licensee to offer o food and drink MS:7am.-2om.
20 may wait tables, no borfending. | combination for a special price under the Sun: if granted Sunday sales by
Dept. of Revenue & .08 | For offsole malt bevarage, pack- | dircumstances thot the licenses can not S":I'e lm}vs{ 'Elei o not-ullow local aption — 11 a.m. - Midnight;
Requiotion age dealers may permit under sl below wholesale cost (drink). There | P° c;"s 3 u_ﬂ: ome lwme Yocal ordinonces may be stidter.
(605) 773-3311 71 to self malt beverages if sle | is no difference hetween “happy hour,” | PRICIOSCU WK G MECL, Christmas: Those with offsal
of dleohol beverages is less than | “drink spedials” end /or “promation” as malt hevergs, orroffsale melt
50% of gross business. Retail the statute only refers to seffing helow beverage or offsole liguor licenses
on-sole wine licensees server age | wholesale cost. may sell molt beverages but not
is 21, no exception. liguor; restoucants with onescle
'.r.:'dne ficenses mug sell wine; local
orinances may ba more siict.
Licensees may not offer single-priced, Off-premise:
unlimited service diink specials, give - lowsd to igks wi MS: 8am. - 11 pm.
TENNESSEE Toselk: 18 free diinks to paivens or encourage or hu ons ;re g °“|rf i tg WINE | Sun: Prohibited
To pour/mix: 18 promote ony crganized gome which umle WHER purchosad wih 0 On-premise:
Meoholic Beverage 08 { Toserve: 18 owards alcohol s o iize o promotes [0 WS-8 am.-3am
Commission Note: Mandatory server hieining | excessive drinking. Licensees may not Contoct enforcement agency for | S0n: 10 6m. -3 a.m.
{615) 741-1602 permit equired. offer Happy Hour spedaksaiter 10:00 prm. complinee detl gency **less municipally hos opted
or serve more thon ane drink fo o " out, 50 Noon - 3 a.m,
peison af one fime.
Licansees may not cffer single-priced, ITSF []JBemls~°:.9
undimited service drink specials or g - P ﬁh": P pam.
twofor-ana drink speciols. Licensees also - Fronibitec.
may not serve more than fwo drinks 10 | Patranc who order wine with fogd | On-premise:
TEXAS one person o encourage or promote | gnd hove o portion of the open. | MS: 7 0.m. - Midnight — ke
To sl 18 any organized geme which awards contaitier remaining may remave | hours permit/license ovailoble
Heoholic Beverage 8 u.r/miX' 18 alcohol os @ prize or promofes excessive | ife apen container of wine from | i cartain areas extends hours of
{ommission B 's):we‘ 18 drinking. Happy Hour spedials must the premises. sole o 20.m,
(;lﬂg)ﬂgggﬁslzta engl before 1100 p.m. The Iuw.ulluws Contact . ‘ Sun: With food senvice or ot @
- o licensee to offer o food ond drink ontact enforcement ogency for | 5= §
binati il ori comgliance detads. sporting venue™ may start of
combination for o special price. Thers i 10 am. il 12 midhicht. Oihies
is o difference in the low between p ern?its-muy Sflmlmlﬂ oon and
"huppy'lil o, think sporils” ond serve fif 2 a.m. with lote hours
promotions, permit,
Licensees and permitees ore prohibited
from engaging in discounfing practices thet
encowage overconsumpfion of aleohol
UTAH fi.e. “haappy houes,” “two for ones,” “ol Off-premise:
you o dhink” for o sef price, fie alohol MS: 10 am.- 10 pm.
Dept. of Alcohofic To selt 21 selfing ot less than cost, efc.). Liensees | Patrons ore allowed fo foke wine | Sy probibited
Beverage Control 08 T: ou-r/ i 71 may not huy o patron o drink. Adverfisng | home when purchased with o )
(801) 9776800 T Ee e 2'] ) may niof encourage over<onsumplionor | meal. Contuct enforcement agency On-premise:
- intoxication, promote e intoxicating for complince deails. MS:100m.-Tom.
hotline@utuh.gov efferts ns;j afcoiol or wer;lylmute Sun: 1¢ o.m. -1 0.m.
inorensed consuenption of alcenolic
products. Utch does aot ollow the ficensee
ta offer a food and drink combination for o
specidd price.
Licensees connot offer alohol bevemges
ot rechced prices oy pedod of time Off-premise:
VERMONT To sell: 15 offpremise, 18 for kss ot w ko ﬁ""m gircr{r;r;]rgﬂugF E‘ilsor\z?;ugu[l)ﬂil‘r';nt?e Ws: Iz a.m. - Midnight
: ! encomge of romofe ony orgorized game . Wi
Dept. of liquor Contrel | .08 gn-pren}se: 18 which owards aliohol os o prize or promotes LD gflkg hfomp Opﬂ%ﬂ’l bogged Sun: 6 u.m.. Hidriht
(802) 828-2345 13 gg{‘ge“]"; excessive dhinking, Liensees are alowsd u:mfjuf]c;‘“v'j;m{}g;% On-premise:
' o offer afood end dink combination for o 721 W58 am.-2om
spedat price o5 fong ust?rey DO NOT use the Sun: 8 am -2 am
wozd complimentry of free.

Compiled by the National Restaurant Association from state |it?1uor authority, state restaurant assaciation and other sources. All information is believed to be accurate
as of October 2004, and is provided with the understanding that the National Restaurant Association is not engaged in rendering legal or professional services.
No warranty of accuracy is given. ’ . ’ ’
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Licenseas may not offer single-priced,
unlimited service drink spediols, free diinks

To pour/mix: 18 {supervised by

Happy Hour lows cre not covered by

State lows,/les da not allow

for pairons or bwo-forone drink specls.
Virginia probébits patrons from possessing
moze then fwo olcohal bevergesatone | Patrans e allowed to toke wine | Off-premise:
VIRGINIA To selk: 18 for on-premise; no ime. The hours thet Hoppy Hourenabe | home when purchosed with o MS: 10 0.m. -9 pm.
age limif for offpremise if 0 conducted are from &:00 a.m. 1o 3:00 meal. Sun: Prohibited
Degt. of Aloholic 08 21yeorold employee is present. | p.m. Virginia kow prohibits Hoppy Hour
Beveraue Coniol ) diink specials between 9:00 p.m. and While it is not required lobein~ | On-premise:
(804) %]3 4400 To pour/mix: 21 2:00 a.m, of the following doy. licensees | the trunk, it is recommended that | MS: & o.m.-2 om.
To serve: 18 con ot odvertise Hoppy Hourin the the bortle s inaccessible to the Sun; 6 0.m. - 2 ¢.m.
media or on the exteror of the premises. | driver and passengers.
licensess connot incrense the amount of
the elcoholic beverages in a drink without
chorging o igher price. Eicenseas cannot
sell pifchers of mixed beveroges.
Licensees may not offer woforone
drink specicls or encourage any activiy
which promofes excessive drinking. The
Board con fuke action against ony figuer
licensee who promates overcansumplion Off-premis
WASHINGTON or cansumpion by persons under 21. hingt i " e
The law aflows  licensee fo offer a food UWHEESEdgp:ll;L?‘WD?ﬁﬁﬁgh I?e MS: 10 am. -7 pm.
State liguer Confro! Boord Tosell: 18 and drink combination for o special price | re-corked, packaged and carried Sun: Prohdited
{360) 6841400 08 | To pour/mix: 21 s long os no liquor & sold below the out by the quest. On-premise:
To serve: 18 cost of auguisition. The low differentiotes WS: & am.-7 o,
Email: wslcb@lig.wa.gov between “happy hour,” “dink speccls” | Contoct enforcement ogencyfor  f ¢ " 5
and /or “prometions.” Happy hour is @ compliance detais.
specific time of day; drink speciols con be
by house peficy, but cano be sold belaw
cost of ocquisition; promofions must be
approved by the Adverfising Coordinator
ot the LB,
Oft-premise:
MS:8om.-10pm
Sun: Prohébited
WEST VIRGINIA Tosall 18 On-premise:

MS: 7 am.-3:30 am.

Dapt. of Revenue
(307) 7777961

To serve: 21 (18 in diningonly
areos).

food and drink combination for o special
price.

off-premise sole); restowant
ficensees would not be clowed
to do fhis.

Mcohol Beverage Confret | .08 ; " patrans to toke home wine Sun- Naon- 3 a.m.
Administration ?g?:;:‘%ﬂ ot ol imes). Wt Vigiia ow. purchosed with o meal, [E,cﬁnn Bay: Retail licensees
(800) 6428208 moy not sl liguor on ony
peimary or generol efection day,
Beer, wine and forfified wine
may be sold.
Wisconsin does not have laws spedfically Off-premise:
addressing Hoppy Hours or promotions. MS: 8 am.-9 pm.
WISCONSIN Tosell: 18 The o doss ot udess whether o State laws,/rules do net allow Sun: 8 o.n.- 9 pm.
08 | To vour /mix: 18 iicensee is ollowed to offer o food and stons fo foke horte wine .
Degt. of Revenue B Ee?ww 18 drink combinafion for o spedol price putchuse Jvith o meal On-premise:
(608) 266-39467 ) - therefore it is permitted. There is no P " ME: 6am.-2am.
differentiation between “happy hour” SatSun: 6 a.m. - 2:30 a.m.
“drink specials” and,/or “promotions.”
by if the establish o P
. ) Only if the estoblishment hos o emise:
WYOMING To sell: 21 E?&??:;ﬁ dﬁzs mmﬁ,‘: i?w?;[ﬂeﬂggag"y “foll retail” liquar ticense (this MS: 6 0.m. - 2 a.m. (maximum)
08 To pour/mix: 21 The law ﬂ?] wa ]:JVEicensee mp offerg would be considered on Sun: 6 0.m. - 2 a.m. (moximum}

Note: Municipalities may be
more restrictive on Sunday
hours.

Compiled by the National Restauranf Associafion from state liquor authority, state restaurant association and other sources. All information is believed fo be accurate
as of October 2004, and is provided with the understanding that the National Restaurant Association is not engaged in rendering legal or professional services.

No warranty of accuracy is given.
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Assessment Tool on Alcohol Establishment
Happy Hour Restrictions

Happy Hour

Restriction

Restriction

Being Practiced? (Y/N) Comments

"Two for one" or other
discounted multiple
alcoholic beverage sales.

Increasing the volume of
alcohol in a drink without
increasing the price.

Serving more than one
free alcoholic beverage
along with every purchased
beverage.

Fixed-price or
"all you can drink” sales.

Selling alcoholic beverages
at a reduced price for a
fixed "buy in" price.

Selling alcoholic beverages
at a price contingent on
the amount consumed
by an individual.

Reduced drink prices
after 11 p.m.

Imposing an eniry fee
for the purpose of
recovering financial
losses incurred because of
reduced drink prices,

Drinking contests or
awarding of alcoholic
beverages as prizes.

Any practice that
encourages consumers
to drink to excess, or
impairs the ability of the
Jicensee to monitor or control
the consumption of alcohol
by their customers.

Other restrictions

©2010 FACE. All rights reserved.
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Policy Monitoring Form
on Happy Hour Restrictions

Happy Hour Restriction in As of D?EPOU%:&}}E:;L’?:; ?n
Restriction Place? {Y/N} | What Date?

Did Your Efforts Lead to this
Restriction Being Enacled? If so, How?

Question

"“Two for one" or other
discounted multiple alcoholic
beverage sales.

Increasing the volume of
alcohol in a drink without
increasing the price.

Serving more than one

free alcoholic beverage along

with every purchased
beverage.

Fixed-price or
"all you can drink" sales,

Selling alcoholic beverages
at a reduced price for a
fixed "buy in" price.

Selling alcoholic beverages
at a price contingent on the
amount consumed by an
individual.

Reduced drink prices
after 11 p.m.

Selling more than two drinks
to a single consumer at one
time,

Imposing an entry fee for
the purpose of recovering
financial losses incurred be-
cause of reduced drink prices.

Drinking contests or award-
ing of alcoholic beverages as
prizes.

Any practice that encourages
consumers to drink to excess,
or impairs the ability of the
licensee 1o monitor or control
the consumption of alcohol
by their customers.

Other restrictions
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