
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Description of strategy 

 

WYSAC, University of Wyoming 15 Catalog of Environmental Prevention Strategies 

Discussion of effectiveness  

RESPONSIBLE BEVERAGE SERVICE TRAINING 

Responsible Beverage Service Training 
programs give owners, managers, and staff of 
establishments that serve alcohol knowledge 
and skills to help them serve alcohol 
responsibly and fulfill the legal requirements 
of alcohol service. Training programs for 
managers and owners most often provide 
guidance on implementation of service 
policies and practices. Training programs for 
servers may address: checking IDs, serving 
practices that reduce the likelihood of 
excessive consumption, identifying and 
responding to early signs of excessive 
consumption (for example, rapid 
consumption), identifying intoxicated patrons 
and refusing service to them, and intervening 
to prevent intoxicated patrons from driving 
(Guide To Community Preventive Services, 
2010). 

 

In North Dakota, current state law does not  
require Responsible Beverage Service 
Training however, several communities have 
local ordinances mandating this type of 
training 

Alcohol 
Responsible Beverage Service Training was 
found to be an effective strategy for reducing 
alcohol consumption as part of multi-
component intervention (Birdthistle & Buka, 
1999; Holder et al., 2000). However, there is 
insufficient evidence to determine the 
effectiveness of Responsible Beverage 
Service Training at reducing excessive alcohol 
consumption and related harms at the 
community level (Guide to Community 
Preventive Services, 2010; Ker & Chinnock, 
2008; Stockwell, 2001).   

 

 

 

 

 

 

 

Other names/examples: TIPS (Training 
for Intervention Procedures) 
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Intervening Variables 

Retail Pricing 

 
Retail availability  
Social availability  
Law Enforcement  
Community norms 

 
Promotion & media  


